Call for a consultant

DESCRIPTION:
ISOC, the OECD and UNESCO are currently undertaking research on the relationship between Internet infrastructure, Internet access prices and local content development.  As part of this research, the consortium is looking for a consultant to aid with short case studies (3-4 pages each) on 7 selected countries concerning their level of infrastructure development, prices for Internet access and the relative development of the local content market.  An draft outline/structure for each case study is provided at the end of this document. 

All interested consultant with extensive experience in this specific area should submit a short proposal by Email to Mr. Taylor Reynolds at Taylor.REYNOLDS@oecd.org with a copy t to Ms Irmgarda Kasinskaite-Buddeberg at I.Kasinskaite@unesco.org and Mr. Dawit Bekele at bekele@isoc.org. The proposal should include:
	- Curriculum Vitae of the consultant
	- Price quotation
	- Any requirement of the consultant

Application DEADLINE: March 17, 2011.

COVERAGE: 
The case studies should cover the following countries:

1. Korea
2. France
3. Brazil
4. Egypt
5. China
6. Kenya
7. Senegal


TIMELINE of the study: 
18 Mar 2011: Consultant selected and work begins
15 Apr 2011: Preliminary/Partial drafts sent for preview
01 May 2011:  Final version delivered to the consortium. 

The proposed outline for each case study is included below.




OUTLINE: Survey of developments by country (Case studies, 3-4 pages per country)
a. Demographics
i. Language characteristics 
ii. Education
iii. Literacy rate
iv. Income
b. Infrastructure
i. Internet sector
1. Exchanges 
2. Network Coverage
3. Penetration
4. Prices
5. Hosting providers
ii. Mobile sector
1. Mobile operators
2. Mobile penetration
3. Mobile broadband development
4. Mobile broadband adoption
5. Mobile data prices
c. Content sector (description of the national sector)
i. Internet media (news, books, radio, TV)
ii. Music 	
iii. Film
iv. Games
v. Government information
vi. Education
vii. Other
d. Strengths
i. Leading content providers
ii. Business models that have been successful
iii. (Others)
e. Challenges
i. Amount of content hosted abroad
ii. Relative prices for digital content (e.g. music, films) compared with other countries
iii. (others)

